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WELCOME!



Introduction



Museum & 
Community Partnerships

• Reach underserved audiences in your community that you 
aren’t currently engaging in learning about nanoscale science, 
engineering, and technology (“nano”)

• Materials are designed for youth ages 8-10 and families

• Create new or expanded collaborations with a local community 
partner

• A local community group, afterschool program, library, or summer camp
• A local chapter of a national youth-serving group such as 4-H, Boys & 

Girls Clubs, Boy Scouts, Girls Inc., Girl Scouts, National Girls Collaborative 
Project, Parent Teacher Association (PTA), Y (YMCA), and YWCA



Poll

Do you already have a partnership 
with another community organization 
that extends your reach?



Educational products
• Hands-on activities
• Classroom set of materials 
• Event supplies

Staff training materials
• Educator framework
• Activity guides and training videos
• Tips sheets and background materials
• Nano 101 training slides and key concepts guide
• Resources for engaging diverse audiences
• Resources for hands-on STEM

Planning and implementation guides
• Collaboration guide
• Event planning guide

Physical & digital kits



November 13, 2015: 
Applications due

February 2016:
Kits delivered to successful applicants

Spring - Summer 2016:
Implement program activities

Early 2016 and Fall 2016: 
Evaluation

October 15, 2016:
Reporting

Timeline



Overall focus
• Effectiveness of this approach to reach new 

audiences and form new collaborations

Specific questions
• Use of materials 
• Participation of professionals
• Value of partnerships
• Professional learning
• Reach and demographics for public audiences
• Perception of public learning and engagement

Reporting and evaluation



1. Broader reach to multiple and diverse audiences with the 
Network’s high-quality STEM learning opportunities

1. Mutually-beneficial relationships among existing NISE 
Network partners (including museums and universities) with 
community organizations

1. New knowledge and models for the field related to best 
practices for reaching new audiences and successful 
collaborations between museums and community 
organizations

Outcomes



Application Process



Online Application

Word Doc and PDF versions of application are available for reference: 
http://www.nisenet.org/museum-community-partnerships

100 kits will be awarded 

NISE Net partners must identify their community partner in their 
application

NISE Net partners apply online by November 13, 2015
http://www.surveygizmo.com/s3/2192229/MCP-Explore-Science-Kit-Application

Application and awards

http://www.nisenet.org/museum-community-partnerships
http://www.surveygizmo.com/s3/2192229/MCP-Explore-Science-Kit-Application


This project is designed for existing NISE Network informal 
science education institutions within the United States:
•Children’s museums, science museums, science centers, museums
•University research center outreach programs

The following kinds of organizations are not eligible:
•Organizations who are not active existing NISE Network partners
•K-12 schools
•Organizations outside the United States

Eligible organizations



Reach underserved audiences that you aren’t 
currently reaching with nano

Examples of underserved audiences include: 
• Racial and ethnic minorities, communities of color
• Girls
• Low income and low socioeconomic status
• At-risk youth
• Non-native English speakers 
• Disabled and differently abled 
• Geographically underserved (e.g. rural or inner city)
• Other underserved audiences

Eligible projects



Collaboration Tools



http://www.nisenet.org/museum-community-partnershipshttps://vimeo.com/139256428

Collaboration tips



Profiles of national 
youth serving organizations

http://www.nisenet.org/museum-community-partnerships



• Friendly invitation to discuss possibilities

• Sets the stage to discuss roles and 
responsibilities

Text for contacting
potential partners

http://www.nisenet.org/museum-community-partnerships



More collaboration materials will come in 
the kit
• Timeline and checklist
• Sample MOUs

Additional resources



http://www.nisenet.org/museum-community-partnerships

Application materials



Collaboration Story

Children’s Museum of Houston

and YMCA



810,000 annual visitors
+344,000 through outreach 
programming

43% of visitors receive free or 
reduced admissions

Serve children age 0-12 years 
and their parents and caregivers

To transform communities 
through innovative, child-

centered learning

Visitor Demographics:





A’STEAM Program
After-school Science, Technology, Engineering, Arts (Design), 
and Mathematics







Questions & Discussion



Cynthia Needham, ICAN Productions
This presentation is based on work supported by the National Science 
Foundation under award nos. 0532536 and 0940143.  Any opinions, 
findings, and conclusions or recommendations expressed in this 
presentation are those of the authors and do not necessarily reflect the 
views of the Foundation. 

Thank You
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